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T
rix stopped counting his conquests after 
he bedded more than 300 women. He met 
them in bars and in shopping malls. He 
met them on Central West End streets and 
in the Delmar Loop. Once, in fact, he slept 

with a woman on her wedding day, sometime between 
the reception and the honeymoon. On another occa-
sion, during an out-of-town business trip, he spotted a 
dancer at a strip club. “I said, ‘I’m taking her home,’” 
Trix fondly remembers. “Four hours later, me and this 
other guy, and two strippers, were at Denny’s getting 
breakfast before going back to the hotel.”

Trix, the invented name of this self-described 
pickup artist, is hardly what you’d consider a Casa-
nova. He’s a skinny, 28-year-old guy who stands fi ve-
nine and wears his sideburns long. Button-down shirts 
and jeans are his usual attire, along with “sixth-grade 
shoes,” Vans he’s scribbled over with ballpoint pen. His 
voice is scratchy, and he talks quickly. He works as a 
computer consultant. When he fi rst met his current 
girlfriend, she dismissed him as a dork.

Picking up a woman, says Trix, is not a matter of 
luck, but a skill he’s spent years polishing. “I’m a per-
fectionist,” he boasts. 

Other guys might obsess over video games or fan-
tasy baseball. Not Trix. He’s busy padding stats. Ladies 
of St. Louis: consider yourselves warned. Unless, of 
course, you are looking to hop in the sack with a per-
fect stranger, and Trix fervently believes you are, even 
if you’re married or otherwise attached.

“Girls like sex as much as guys,” he says. “They just 
like to pretend they don’t. When I’d meet a married 
woman, I would say, ‘Hi, I’m Mr. Discreet.’”

T
rix decided to become a pickup artist fi ve 
years ago. “My girlfriend of two years 
cheated on me,” he explains. “It broke my 
heart. I became very depressed.” Operat-
ing on the age-old principle that the best 

way to get over one woman is to “bang ten others,” he 
turned for guidance to the source of all knowledge: 
the Internet.

These days, anybody can read up on pickup tech-
niques in books like Rules of the Game or watch them 
on YouTube or the VH1 show The Pick-up Artist. When 
Trix began his mating games, the pickup community 
was still safely sequestered on a few Web sites, most 
notably Fast Seduction 101, an extensive clearinghouse 
of pickup lore.

To be a pickup artist is to speak in acronyms and 
code. Fortunately, Fast Seduction links to a fi fteen-
page glossary of terms. An AFC, one learns, is an 
average frustrated chump. A PUA is a pickup artist. 
SHB is a super hot babe, as opposed to FUG, a fuck-
ing ugly girl.
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